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Attorneys for Plaintiff 
Consumer Financial Protection Bureau 
 

UNITED STATES DISTRICT COURT 
SOUTHERN DISTRICT OF CALIFORNIA 

 
Consumer Financial Protection Bureau, 
 

Plaintiff, 
 
v. 

 
Global Financial Support, Inc., 
d/b/a Student Financial Resource 
Center, d/b/a College Financial 
Advisory; and  
 
Armond Aria a/k/a Armond Amir Aria, 
individually, and as owner and CEO of 
Global Financial Support, Inc.; 
 

Defendants. 
 

Case No. '15CV2440 GPC AHG 
 
FIRST AMENDED COMPLAINT 
FOR PERMANENT INJUNCTION 
AND OTHER RELIEF 
 
 

 

The Consumer Financial Protection Bureau (the “Bureau”) alleges the following 

against Global Financial Support, Inc. d/b/a Student Financial Resource Center and 
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College Financial Advisory (“Global Financial Support, Inc.”) and Armond Aria or 

Armond Amir Aria (“Armond Aria”) (together, “Defendants”): 

INTRODUCTION 

1. The Bureau brings this action under Sections 1031(a), 1036(a)(1)(B), 1054, 

and 1055 of the Consumer Financial Protection Act of 2010 (“CFPA”); 12 U.S.C. §§ 

5531(a), 5536(a)(1)(B), 5564(a), and 5565 based on Defendants’ violations of the CFPA 

in connection with the offering, marketing, sale, and provision of student financial aid 

advisory services, and under Section 1016 of Regulation P, 12 C.F.R. §1016.4(a), based 

on Defendant Global Financial Support, Inc.’s failure to provide a required notice.   

2. Defendants, from at least January 2011 until the present (“Relevant Period”), 

have run a deceptive scheme to persuade consumers to pay a fee to apply for student 

financial aid assistance.  In reality, Defendants do not provide these consumers with the 

promised student financial aid assistance.  

JURISDICTION AND VENUE 

3. This Court has subject-matter jurisdiction over this action because the action 

is “brought under Federal consumer financial law,” 12 U.S.C. § 5565(a)(1), presents a 

federal question, 28 U.S.C. § 1331, and is brought by an agency of the United States, 28 

U.S.C. § 1345.  

4. Venue is proper in this District under 28 U.S.C. §§ 1391(b) and (c) and 12 

U.S.C. § 5564(f). 

PARTIES 

Plaintiff 

5. Plaintiff, the Consumer Financial Protection Bureau, is an independent 

agency of the United States charged with regulating the offering and provision of 

consumer financial products and services under federal consumer financial laws. 12 

U.S.C. § 5491(a).  The Bureau has independent litigating authority, 12 U.S.C. §§ 5564(a) 

and (b), and is charged with enforcement of federal consumer financial laws including the 

Case 3:15-cv-02440-GPC-AHG   Document 122-4   Filed 02/16/21   PageID.12249   Page 2 of 25



  

 

  

 

 

-3- 
   

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

Consumer Financial Protection Act (“CFPA”).  12 U.S.C. §5511.  The CFPA prohibits 

any covered person from engaging in unfair, deceptive, or abusive acts or practices.  12 

U.S.C. §§ 5531 and 5536. 

Defendants 

Global Financial Support, Inc. 

6. Defendant Global Financial Support, Inc. is a California corporation.   

Global Financial Support, Inc. conducts business as College Financial Advisory and 

Student Financial Resource Center.    

7. Defendant Global Financial Support, Inc. claims its physical business 

address is 3268 Governor Drive, Suite F, PMB 144, San Diego, CA 92122 and 

consumers applying for financial aid assistance from College Financial Advisory or 

Student Financial Resource are directed to send their checks to 3268 Governor Drive, 

Suite #144, San Diego, CA 92122.  The address, however, is a PostalAnnex+ store and 

not a business address. 

8. Global Financial Support, Inc. is a “covered person” under the CFPA 

because it offers and provides “financial advisory services,” as that term is used in 

section 1002(15)(A)(viii) of the CFPA. 12 U.S.C. § 5481(15)(A)(viii). 

9. During the relevant period, Global Financial Support, Inc. transacts or has 

transacted business in the Southern District of California.  

Armond Aria 

10. Defendant Armond Aria is the owner and registered agent of Global 

Financial Support, Inc., the President of College Financial Advisory, and the CEO of 

Student Financial Resource Center.   

11. Mr. Aria founded Global Financial Support, Inc. in or around February 

2005.  

12. In March 2005, Mr. Aria created and registered the fictitious business name 

College Financial Advisory. 
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13. In September 2011, Mr. Aria created and registered the fictitious business 

name Student Financial Resource Center.  

14. Mr. Aria is a signatory on the bank accounts for Global Financial Support, 

Inc. d/b/a Student Financial Resource Center and for Global Financial Support, Inc. d/b/a 

College Financial Advisory. 

15. Mr. Aria has primary access to mailbox #144 at the PostalAnnex+ store 

located at 3268 Governor Drive, San Diego, CA 92122, the address listed for Global 

Financial Support, Inc.    

16. Mr. Aria is the point of contact for Global Financial Support, Inc.’s business 

relationships with the mailing services that print, fold, and stamp letters sent to 

consumers. 

17. Mr. Aria is the point of contact for Global Financial Support, Inc.’s business 

relationships with a phone answering service that accepts calls from consumers on behalf 

of College Financial Advisory and/or Student Financial Resource Center.   

18. During the relevant period, acting alone or in concert with others, Mr. Aria 

has formulated, directed, controlled, or participated in the acts and practices of Global 

Financial Support, Inc., including the acts and practices set forth in this Complaint.   

19. Mr. Aria is a “related person” pursuant to the CFPA because he is the 

director and/or officer of Global Financial Support, Inc., and materially participates in the 

affairs of Global Financial Support, Inc.  12 U.S.C. § 5481(25) (C).   

20. Mr. Aria is deemed a “covered person” pursuant to the CFPA because he is a 

“related person.”  12 U.S.C. § 5481(25) (B).  

21. During the relevant period, Mr. Aria transacts or has transacted business in 

the Southern District of California. 
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BACKGROUND 
A. Defendants’ Business 

 
22. During the relevant period, Defendants, under the names College Financial 

Advisory and Student Financial Resource Center, have run a deceptive scheme to 

persuade high school seniors, enrolled college students, and their families to pay 

Defendants a fee to participate in a student financial aid “program.”  As part of this 

program, Defendants promise to match students with targeted financial aid opportunities 

and apply for financial aid for students. 

23. Through the use of an official-looking seal, artificial filing deadlines, 

references to students’ universities, a “Student Aid Profile Form,” and a strategically 

worded letter, Defendants exploit consumers’ unfamiliarity, anxiety, and confusion about 

the Free Application for Federal Student Aid (“FAFSA”) and the student financial aid 

process generally. 

B. FAFSA and Student Financial Aid 

24. The FAFSA is a universal loan application form provided by the Office of 

Federal Student Aid at the United States Department of Education.  For no charge, 

students and their families may apply for financial aid by filling out the FAFSA and 

returning it to the Office of Federal Student Aid. 

25.  Students who are entering college or already enrolled in college are 

encouraged by their universities to fill out the FAFSA and participate, to the extent 

possible, in these financial aid programs.  Many schools require students to fill out a 

FAFSA to apply for the schools’ own financial aid programs.  

26.  Students and their families eagerly anticipate the opportunity to apply for 

student aid through the FAFSA, but are often uninformed, anxious, and confused about 

the financial aid application process.  
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C. Defendants’ Letters 

27.  During the relevant period, Defendants have sent letters from College 

Financial Advisory and/or Student Financial Resource Center to graduating high school 

seniors, enrolled college students, and their families, offering a “program” through which 

Defendants will target, individually match, and apply for student financial aid on behalf 

of students and their families.  

28.  Defendants identify these consumers by purchasing lists of student 

information from online vendors.  These vendors sell information, such as a student’s 

name, mailing address, year in school, and school name.   

29.  Defendants have sent millions of letters to consumers nationwide since 

January 2011. 

30.  Defendants’ letters and accompanying envelopes feature a seal and 

watermark that employ iconic images found predominantly on seals and watermarks used 

by government agencies.  College Financial Advisory’s round seal and watermark 

include a torch, flying eagles, a graduation cap, and olive branches. See Attachment A. 

Similarly, Student Financial Resource Center’s round seal and watermark include an 

eagle, a Greek column, a book, and leaves.  See Attachment B and C.      

31.  At the top of each letter, Defendants prominently display a bold print box 

that includes a “filing deadline,” and a “filing status.”  The “filing deadline” varies 

depending on when the Defendants send the letters to consumers.  The “filing status” 

always reads “pending.”  

32.  On each letter, in large bold print in a box at the center of the page, 

Defendants prominently display a 9-digit “student profile” number and the name of the 

student’s university in a manner that gives the impression that this letter is endorsed or 

sanctioned by the student’s university. If the student is a senior in high school, the 

“College Attending” section typically states, “Open-all colleges.” 
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33.  The letters then instruct students or their families to fill out and return an 

application – called a “Student Aid Profile Form” – along with the “refundable 

processing fee” to proceed with the student aid “program” and “apply for the maximum 

merit and need-based financial aid programs.”  The “Student Aid Profile Form” looks 

visually similar to the FAFSA and uses similar terms.     

34.  The fee has varied from $59 to $78, depending on the year. 

35.  On the Student Aid Profile Form, Defendants promise to “review” and 

“assess” borrowers’ applications and “strive to provide as many targeted financial aid 

opportunities as possible to each and every student, regardless of his/her financial status 

or academic performance.” 

36.  The Student Aid Profile Form demands private, personal information from 

students, including date of birth, ethnicity, and even their parents’ employers and 

addresses, purportedly for use by Defendants to assist them in qualifying students for 

student financial aid programs.  Defendants provide instructions on how to fill out the 

form, including a specific instruction to sign and date the form. 

37.  Defendants’ letters warn that the “College Financial Advisory Processing 

Center Department must receive all completed Student Aid Profile Forms no later than 

[the filing deadline]” and that “late Student Aid Profile Forms will be accepted for 

students with special circumstances.”  

38.  Sometimes Defendants’ solicitations state that late applications will incur a 

20% processing fee.  

39.  Defendants state that “the entire processing fee will be returned within ten 

(10) business days to all students who do not qualify or do not receive financial aid 

funding.” 

40.  Defendants’ letters represent that consumers will lose their opportunity to 

obtain student financial aid unless they submit the Student Aid Profile Form and pay the 

fee to Defendants by a specified date. 
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41.  Based on the representations and promises made in these letters, consumers 

send in the Student Aid Profile Form and associated fee to enroll in Defendants’ program. 

42. Defendants do not provide a clear and conspicuous notice that accurately 

reflects its privacy policies and practices to consumers.  

D. The Website, Phone Number, and Business Expenses 

43.  Along with the letters, Defendants’ scheme utilizes two websites – 

www.collegefinadv.org and www.studentctr.org – with .ORG as its generic top-level 

domain. 

44.  .ORG domains are commonly known to indicate that the organization 

associated with the web address is a non-profit, NGO, charitable organization, or interest 

group and not a for-profit organization.   

45.  The main pages of these two websites display virtually no content, but 

prompt consumers to input a “Student Profile Number” in order to enter the site and view 

content.  Without entering a Student Profile Number, consumers cannot access the 

information on the website.  This number is on the letters mailed to students and their 

families. 

46.  Defendants’ website urges students and their families to enroll in the student 

aid program, promising that Student Financial Resource Center “saves students valuable 

time by conducting precise general research to match student's qualifications and 

background to available free merit and need-based financial aid programs.” 

47.  Although consumers are instructed that they must input their individual 9-

digit number in order to access the content on the website, there is no individualized 

content on the website.  Some random 9-digit numbers such as 999-999-999 unlock the 

content hidden behind the main page, displaying the same information that a specific 

code would yield.  The website provides instructions for downloading and filling out the 

Student Aid Profile Form. 
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48.  Defendants do not maintain a business phone number.  Defendants claim 

consumers can use a toll-free phone number to reach the “College Financial Advisory 

Student Aid Information Center.”  Consumers’ calls to this number, as well as to the 

phone number provided for the Student Financial Resource Center, are not directed to 

Defendants.  Rather, consumers’ calls are directed to a third-party answering service 

where an unaffiliated person answers the call, disclaims any association with the 

Defendants, and purportedly forwards any message along to the Defendants. 

49.  Defendants’ claim to have a physical business location at 3268 Governor 

Drive in San Diego, referred to in Defendants’ mailers as the “Processing Center 

Department.”  However, this address is a mailbox at a PostalAnnex+ store near 

Defendant Aria’s home, which Defendant Aria uses to collect consumer payments.  

50.  Defendants’ other purported location, 777 Campus Commons Road in 

Sacramento, is a virtual office that forwards mail to the P.O. Box at 3268 Governor 

Drive. 

E. Defendants’ Unlawful Practices 
 

51.  Defendants do not provide the services offered in their letters and on their 

website. 

52.  Defendants’ “program” is not a program at all. Defendants do not “process” 

or “assess” student applications and they do not “target” and “apply” for student financial 

aid on behalf of consumers. 

53.  Defendants do not “conduct [] extensive searches.” 

54.  Defendants do not “match each student’s qualifications and background” to 

student financial aid opportunities. 

55.  Defendants do not “provide as many targeted financial aid opportunities as 

possible to each and every student.” 
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56.  Defendants do not “apply for the maximum merit and need-based financial 

aid programs” for students. 

57.  Defendants do not fulfill their promise that “the entire processing fee will be 

returned within ten (10) business days to all students who do not qualify or do not receive 

financial aid funding.” 

58.  Many consumers receive absolutely nothing in exchange for sending in their 

Student Aid Profile Form and fee. 

59.  Defendants promise consumers financial aid advice that is individualized or 

targeted, but actually send nothing or merely a generic booklet that is not tailored to the 

consumers’ circumstances. 

60.  Defendants’ “program” deadline does not correspond to any real deadline 

associated with any particular financial aid opportunity. The “filing deadline” 

prominently displayed on Defendants’ letters is an arbitrary date that serves only to give 

the letters an artificial sense of urgency. 

61.  The overall appearance and wording of the envelope, letter, and form the 

Defendants send to consumers give consumers the net impression that Defendants are 

affiliated with the federal government, including the United States Department of 

Education, or a college or university. 

62.  Defendants have obtained at least $4.7 million in fees from at least 76,000 

consumers during the Relevant Period. 

APPLICABLE LAW 
 

63.  The Bureau is charged with enforcement of federal consumer financial laws, 

including the Consumer Financial Protection Act (“CFPA”).  

64. Section 1036(a)(1)(B) of the CFPA prohibits covered persons from 

committing deceptive acts or practices.  12 U.S.C. §5536(a)(1)(B). 
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65. Regulation P is a federal consumer financial law pursuant to 12 U.S.C. §§ 

5481(14). 

66.  Regulation P requires “a covered person” to provide consumers with whom 

the covered person has “customer relationships” with a clear and conspicuous initial 

privacy notice upon commencement of a customer relationship.  12 C.F.R. §1016.4(a).   

67.  Regulation P defines a “customer relationship” as a “continuing 

relationship” between a consumer and company that provides one or more “financial 

products or services” to the consumer that are to be used primarily for personal, family, 

or household purposes.  12 C.F.R. 1016.3(j)(1). 

68. Section 1016.3(j) of Regulation P defines a “continuing relationship” as one 

in which the consumer “obtains financial, investment, or economic advisory services . . . 

for a fee.”  12 C.F.R. §1016.3(j)(3)(i)(G). 

VIOLATIONS OF THE CFPA 
 

COUNTS I – IV: DEFENDANTS USED DECEPTIVE STATEMENTS TO 
INDUCE CONSUMERS INTO PAYING A FEE FOR FINANCIAL SERVICES IT 

DID NOT PROVIDE IN VIOLATION OF THE CONSUMER FINANCIAL 
PROTECTION ACT. 

 
69.  Plaintiff re-alleges Paragraphs 1 – 85 and incorporates them herein by 

reference.  

70.  In numerous instances, in connection with the offering, marketing, sale, or 

provision of financial advisory services, Defendants represent, directly or indirectly, 

expressly or by implication:  

71.  Count One (Asserted Against Both Defendants): That in 

exchange for sending Defendants an application and paying Defendants a 

fee, consumers are applying for student financial aid or Defendants will 

apply to student financial aid programs on consumers’ behalf; 
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72.  In truth and in fact, by sending Defendants an application and 

paying Defendants a fee, consumers are not applying for student financial 

aid and Defendants do not apply for student financial aid programs on 

consumers’ behalf. 

73.  Count Two (Asserted Against Both Defendants): That 

Defendants will conduct extensive searches to target or match consumers 

with particular student financial aid opportunities; 

74.  In truth and in fact, Defendants do not conduct extensive 

searches to target or match consumers with particular student financial aid 

opportunities. 

75.  Count Three (Asserted Against Both Defendants): That 

unless consumers send Defendants an application and pay Defendants a fee 

by a specified deadline, consumers will lose their opportunity to receive 

student financial aid; 

76. In truth and in fact, if consumers do not send Defendants an 

application and pay Defendants a fee by the specified deadline, they will not 

lose their opportunity to receive student financial aid because the deadline 

Defendants provide does not correspond to any real deadline associated with 

any particular financial aid opportunity. 

77.  Count Four (Asserted Against Defendant Global Financial 

Support, Inc.): That Defendants are affiliated with the federal government, 

including the United States Department of Education, or a college or 

university; 

78.  In truth and in fact, Defendants are not, and never have been, 

affiliated with the federal government, including the United States 

Department of Education, or a college or university.  
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79.  Defendants’ acts or practices in Counts One through Four are likely to 

mislead consumers acting reasonably under the circumstances.   

80.  Defendants’ representations as set forth in the Counts One through Four 

constitute deceptive acts or practices in violation of Sections 1031(a) and 1036(a)(1)(B) 

of the CFPA, 12 U.S.C §§ 5531(a) and 5536(a)(1)(B). 

COUNT FIVE: DEFENDANTS FAILED TO PROVIDE A REQUIRED NOTICE 
IN VIOLATION OF REGULATION P  

(Asserted Against Defendant Global Financial Support, Inc.) 
 
81.  Plaintiff re-alleges Paragraphs 1-85 and incorporates them herein by 

reference.  

82.  Defendant Global Financial Support, Inc. is a covered person subject to the 

jurisdiction of the Bureau.  12 U.S.C. §§5481(6)(A) & (15)(A)(viii).   

83.  Defendant Global Financial Support, Inc. establishes customer relationships 

because it establishes a continuing relationship between a consumer and company and 

provides financial products or services to consumers primarily used for personal, family 

or household purposes.  12 C.F.R. §1016.3(j)(1).     

84.  Defendant Global Financial Support, Inc. establishes a continuing 

relationship with consumers when it accepts a fee for “financial, investment, or economic 

advisory services.”  12 C.F.R. §1016.4(c)(3)(i)(C). 

85.  In numerous instances, in connection with the offering, marketing, sale, or 

provision of financial advisory services, Defendant Global Financial Support, Inc. failed 

to provide customers with a clear and conspicuous initial privacy notice upon 

commencement of a customer relationship required by Regulation P, 12 C.F.R. 

§1016.4(a). 

86.  A violation of Regulation P violates Section 1036 of the CFPA because 

Section 1036 of the CFPA renders unlawful any act or omission in violation of a Federal 
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consumer financial law, 12 U.S.C § 5536(a)(1), and Regulation P is a Federal consumer 

financial law.  12 U.S.C. §5481(14). 

87.  Therefore, Defendant Global Financial Support, Inc.’s acts or practices 

described in Count Five violate the CFPA. 

 
CONSUMER INJURY 

 
88.   Consumers have suffered and will continue to suffer substantial injury as a 

result of Defendants’ violations of the CFPA and Defendant Global Financial Support, 

Inc.’s violation of Regulation P.  In addition, Defendants have been unjustly enriched as a 

result of their unlawful acts or practices.  Absent injunctive relief by this Court, 

Defendants are likely to continue to injure consumers, reap unjust enrichment, and harm 

the public.   

THIS COURT’S POWER TO GRANT RELIEF 
 

89.   The CFPA empowers this Court to grant appropriate legal or equitable relief 

with respect to violations of Federal consumer financial law, including, without 

limitation, permanent or temporary injunction, rescission or reformation of contracts, the 

refund of moneys paid, restitution, disgorgement or compensation for unjust enrichment, 

and civil money penalties.  12 U.S.C. § 5565(a)(2).  

PRAYER FOR RELIEF 

90.  Wherefore, the Bureau requests that the Court:  

a. Permanently enjoin Defendants from committing future violations of the 

CFPA, 12 U.S.C. §§5531, 5536, and permanently enjoin Defendant Global 

Financial Support, Inc. from committing future violations of Regulation P, 

12 C.F.R. §1016.4(a); 

b. Award Plaintiff such injunctive and ancillary relief as may be necessary to 

enjoin Defendants from harming consumers through the advertisement, 
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marketing, promotion, offering for sale or selling of any consumer financial 

product or service, including, but not limited to, any student financial aid 

assistance program; 

c. Award such relief as the Court finds necessary to redress injury to 

consumers resulting from Defendants’ violations of the CFPA and 

Defendant Global Financial Support, Inc.’s violation of Regulation P, 

including, but not limited to, rescission or reformation of contracts, the 

refund of moneys paid, restitution, disgorgement or compensation for unjust 

enrichment, and payment of damages or other monetary relief; 

e. Award Plaintiff civil money penalties; and 

f. Award Plaintiff the costs of bringing this action, as well as such other 

and additional relief the Court determines to be just and proper. 
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Dated: February 16, 2021 

 

 Respectfully submitted,  
    
 John C. Wells 
 Deputy Enforcement Director 
  
 James T. Sugarman 
 Assistant Litigation Deputy 
  
 /s Nina H. Schichor 

       NINA H. SCHICHOR, MD Barred  
       (Maryland does not use Bar Numbers) 

(E-mail: nina.schichor@cfpb.gov) 
          (Phone: 202-435-9770) 

 Amanda C. Roberson, MN Bar # 0398511 
 (E-mail: amanda.roberson@cfpb.gov) 
 (Phone: 202-435-9447) 
 Enforcement Attorneys 
 Consumer Financial Protection Bureau 

1700 G Street NW 
Washington, DC 20552 

 Fax: (202) 435-7722 
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